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OVERVIEW 
 
Projects of visual communications that I have designed all along my five 
semesters convey the information to an audience through international 
aesthetic design, printed on different projects. Designs printed on paper, and 
visual design was presented on posters, brochures, flyers, packaging, business 
cards, book covers, book design and layout. Also on magazines, banners, 
shopping bags, and many more projects.

PRINTING

PAGE



DESIGN 
AMERICAN IRON MAGAZINE 

OBJECTIVE: 
The goal of this project was to totally redesign 
an existing magazine from cover to cover, 
subsequently making it more attractive.
Therefore it is more effective and readable. 

We also researched the elements of the 
magazine and how to use them to make it 
more visually attractive to the reader. These 
include header, subhead, body copy, bleed, 
pull quote (cutline), drop cap, text wrap 
(runaround), photo (cut), indent, stickup cup, 
justified text, jump line, dingbat or glyph, rag 
right or left aligned text gutter, grid, sidebar, 
margin, baseline, credit, folio (page number), 
infographic, crop marks, registration, by-line, 
kicker or eyebrow, etc.

PROCESS 
This project started with redesign of the cover, the 
table of contents, masthead, departments and 
feature stories of the magazine to come up with 
an eye-catching layout. It was a great challenge 
at the beginning, but the methodical production 
techniques utilized resulted in an effective design.

       SOFTWARE USED
Adobe InDesign
Adobe Photoshop 
Adobe Illustrator 

TIME TO COMPLETION

Ideation

26 hours

PRINT
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NEW BIKE REVIEW  

REVIEWED

I enjoy visiting various shops around the 
country. It gives me the opportunity to 
talk with many different mechanics I’m 
writing this just a few days before Thanks-

giving, and about 10 days late. The rest of 
the issue has already been shipped, work-
ing its way through the process that will 
eventually result in the magazine that ends 
up in your mailbox and on the newsstands. 
It’s also the first day I’m back in the office 
after a three-day tech shoot at Rob’s Dyno 
in Gardner, Massachusetts. In fact, most of 
the last few months I’ve been on the road 
shooting tech for American Iron. While it’s 
well known I’m the editor of American Iron, 
few readers know I’m also the tech editor.

Don’t get me wrong. I’m not complaining 
about being on the road often. I enjoy visit-
ing various shops around the country.  
It gives me the opportunity to talk with 
many different mechanics, in both H-D 
dealerships and independent shops, and 
find out what’s going on with our beloved 
Harley-Davidsons, as well as Indians,  

Victorys, and custom builds.  
I don’t have a shop anymore, so 
this is the best way for me to get 
info from the trenches.

It also gives me a chance to meet 
some of our readers. Of course,  
I can’t hang out when the mechan-
ic is ready to do the installation. 
With me stopping him at every 
step to shoot photos of what he’s 
doing, the time it’ll take him to 
do the job is doubled. And, as 
odd as this may sound, it’s hard 
on the mechanic to do a shoot 
with me. These guys are used to 
rolling through the job quickly and 
methodically. Having to constantly 
stop for me to take five to eight 
photos per step is, for lack of a 
better word, aggravating. I know 

because sometimes I’m the one 
spinning the wrenches! That’s when my 
daughter Chelsea is doing the photogra-
phy, as she did for the 2015 Fat Boy  
upgrade series we finished in issue #331.

But all my travel is not only for tech. I usu-
ally go to two main bike events each year: 
Daytona Bike Week, which is about two 
months away by the time you read this, and 
Sturgis. Unlike when I’m traveling for tech, 
my main focus during these events is to 
cover the festivities and meet our readers. 
So if you ever see a short guy with a pony-
tail in a black American Iron shirt walking 
around, it’ll probably be me, so come over 
and say “Hey!”

See you on the road.

Chris Maida
Editor

MOTORCYCLE MAGAZINES — STILL CHEAPER THAN A LATTE

August 14, 2015 by Staff

SHIFTING GEARS, by 
Buzz Kanter, Publisher

I’m often asked how we decide 
which articles to publish in this 
magazine. Non-riders I talk with 
are amazed that there are enough 
motorcycle topics for us to fill a 
magazine this size every four weeks 
(we publish 13 issues of American 
Iron Magazine a year) without 
running out of material. Many 
riders often request that we publish 
articles that are of specific interest 
to them: like only baggers, Softails, 
Panheads, or whatever they’re into.

In general, here’s the procedure that 
Chris Maida (the hardest working 
editor in our business) and I follow 
on what seems like a weekly basis. 
As an enthusiast magazine, our job 
is to educate and entertain you with 
informative articles in every issue. 
Because our 100,000-plus readers’ 
interests cover a broad spectrum of 
American motor cycle-related topics, 
we spread our coverage as widely 

as possible to give 
real value to all 
readers.

Every issue 
offers American 
motorcycles. There 
are new reviews 
and as many 
different types of 
customs as we 
can fit; you’ll find 
everything from 
backyard builds to 
pro-built customs, 
plus at least one 
classic American  
bike. Those full-
feature articles 
are joined by a list 
of departments 
that include 
three favorites: 

Reader’s Ride, Snaps, and Letters. 
And as you’ve probably noticed, 
those departments are filled with 
photos of our readers’ bikes. We 
love to feature your rides, and we 
encourage you to send your photos 
to Letters@AmericanIronMag.
com and ReadersRide@
AmericanIronMag.com so that you 
can be part of our magazine family.
American Iron Magazine is also filled 
with informative and factual new 
bike and product reviews, plus tours 
and event coverage. Chris then 
puts together an assortment of tech 
and how-to articles for our readers, 
from novice to skilled mechanic, to 
complete the editorial package.

Our subtitle has been “For People 
Who Love Harley-Davidsons” since 
1989, and most of our editorial 
is Harley-specific. But we add 
Indian, Victory, and other American 
motorcycles because our readers 
have asked for that.If you have 
specific ideas on how we can make 
American Iron Magazine a better 
package or if you have comments, 
please pass them along at Letters@
AmericanIronMag.com. We’d like to 
hear from you.

In addition to American Iron 
Magazine, we also publish 
American Iron Garage, a tech and 
DIY publication. AIG has no tours, 
events, or new bike reviews — just 
real-world tech, do-it-yourself 
installs, and homebuilt customs. 
These issues are available on the 
newsstand or through the mail from 
GreaseRag.com.

Subscribe & Save
How do you get American Iron 
Magazine? We’d like to thank all of 
our loyal readers for your on-going 
support in keeping us the best-
selling magazine in our field. We 
work hard to get the best possible 
product to as many stores as we can. 
Yet the cost of doing business in 
the traditional single-copy industry 
continues to climb, and I don’t see 
this changing for the better any time soon.

I won’t go into the details here, 
but I suspect it’s going to 
become increasingly difficult 
to find magazines on your local 
newsstands. With that in mind,  
I encourage you to subscribe (in 
print, call 877/693-3572, or digital 
delivery at Zinio.com) to American 
Iron Magazine for yourself and as 
gifts for your riding buddies.
It’s up to you if you want to pay $7 
per issue on the newsstand or $2 
per issue through a subscription. 
In fact, you can buy a subscription 
for yourself and for two friends for 
less than buying one year’s worth 
on the newsstand. Something to 
consider. Regardless of how you buy 
American Iron Magazine, all of us 
here appreciate your support.
Ride safe, ride smart, have fun.

Buzz Kanter 
Publisher / editor- In-Chief,
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NEW BIKE REVIEW . by Dain Gingerelli

TECH SHOOTS AND ROAD TIME
 December 31, 2015 by Staff

TAKING AIM by Chris Maida, Editor
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FEBRUARY 15, 2016 BY STAFF

Here’s a uick uiz for harley afi-
cionados: when is a Harley-Da-
vidson Custom Vehicle Opera-
tions (CVO) model not really a 
CVO model? Answer: when it’s a 
2016 FLSTFBS Fat Boy S or FLSS 
Slim S.
And Harley’s two new S model 
Softails certainly are big news 
for one very big reason: both 
bikes are powered by the vaunt-
ed Screamin’ Eagle 110 engine 
package, the same powerplant 
typically reserved only for CVO 
bikes. As a bonus, the S mod-
el upgrade also includes elec-

tronic cruise control and Harley’s 
exclusive security system igni-
tion as standard features that 
otherwise are options for the 
base-model FLSTF Fat Boy and 
FLS Slim.
Of course, nothing in life is really 
free, and in this case, adding the 
big S to the model name adds 
3,  to the at Boy’s M  

— the FLSTFBS’ $19,699 ver-
sus $16,699 for the FLTFB (Viv-
id Black models in each case). 
The spread for the Slim’s MSRP 
is slightly more at 3,6  ( ivid 
Black). Remember, though, the 
price of the S includes the se-
curity system and cruise control 
that, when ordered separately, 
are worth nearly $1,000 retail. 
So in the case of our feature 
model, the Fat Boy S, it’s like 
upgrading a 1 3 Beta engine for 
about 2, . ood luck find-
ing a dealer that will perform a 
comparable engine upgrade for 

anything near that price, and 
keep in mind that the full factory 
warranty applies, too.
here are a few other identifi-

able features that separate the 
Fat Boy S from the standard Fat 
Boy or even the Fat Boy Lo be-
sides the S being what Harley 
terms “the darkest Fat Boy ever.” 

oremost, you won’t find much 
chrome or polished parts on the 
S. Black is the order of the day, 
and the upper tins and fork low-
ers, even the muf ers, have dis-
tinct blacked-out finishes. Add-
ing to the Dark Custom
persona are the Fat Boy’s iconic 
dish aluminum wheels that have 
black centers highlighted by 
machined rim surfaces.

NEW BIKE REVIEW • by Dain 
Gingerelli

NEW BIKE REVIEW . by Dain Gingerelli

2016 HARLEY FAT BOY S RIDE AND REVIEWOut to prove that 
custom truly is king, 
Harley-Davidson 

invited dealers to showcase 
their individuality in the 
Custom Kings Customization 
Contest. Dealers from all 
over the country turned a 
Sportster motorcycle into a 
“Custom of One” work of art.

2016 Handbuilt Motorcycle 
Show in Austin April 8-10
March 25, 2016 by Bryan Harley
Austin, Texas, will soon be the 
center of the moto universe as 
MotoGP riders prepare to attack 
the Circuit of the America’s 
track, the best dirt trackers 
around get ready to battle it out 
in the Harley-Davidson Lone 

Star Half-Mile, and the crew 
at Revival Cycles gears up for 
its third annual shindig, The 
Handbuilt Motorcycle Show.
In three short years, the 
Handbuilt Motorcycle Show 
has established itself as one 
of the premier showcases of 
moto-craftsmanship and pride 
in workmanship. It heralds 

history while lauding ingenuity 
and originality. Add artwork, 
photography, music, the Wall 
of Death thrill show, a cocktail 
or two and the always authentic 
Austin vibe to the mix and 
you’ve got the recipe for a 
must-see show.

2016
Les  Vegas

BikeFest
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Harley-Davidson’s Street 750, Richy Wilson opted for an alternate 
route. “Harley-Davidson corporate wanted us to build a 750 Street 
custom (for a dealership build-off) to be displayed at the Bangkok 

International Motor Show. So after looking at all the 750 Street customs 
that have been built over the world, I have seen café racers, scramblers, 
etc., however I have never seen anyone build a 750 Street adventure.  
wwLiving in northern Thailand the mountains are beautiful and have many off 
road trails. Perfect for the 750 Stealth,” said Wilson.

HARLEY
MY DREAM

AMERICAN IRON
EDITOR  

In-Chief  Bzz kanterEditor Chris Maida
ChrisM@AmericanIronMag.com 

ART DIRECTOR 
Charles W. Queener

ASSOCIATE EDITORS 
Dain Gingelli

Tyler Greenblatt

ASSISTANT EDITOR 
Stephen Long 

      HEXADECIMAL 
Sam Whitehead classics editor  

Jim Babchakwomen’s pov editor 
cris sommer simmons oneline manager 

Matt Kopec Copy Editor Keith 
Blair Powell

DESIGNERS 
Matt Kopec

Tricia Szulewski 

 CONTRIBUTING
Jimbabchak, Eric Ellis,

Writers  John Frank, Dain Gingerelli,
Don Gomo, Jeff Hennie, Penny

Osiecki, Donny Petersen,
Timremus, Alex Scott, 

Cris Sommer Simmons,
Dan Umstead

Contributing Markus Cuff, John, Frank,

PHOTOGRAPHERS 
Dain Gingerelli, Bart Mitchell,

 Pam Proctor, Tim Remus, 
 Nate Ullrich

American Iron
10. American Iron Magagazine . Issue # 332 AIMag.com AIMag.com 

ADVERTISING DEPARTMENT
203/425-8777.  
FAX 203/ 325-2254

ADVERTISING DIRECTOR
Terry O’Brien
203/425-8777. Ext. 122
terryO@TAMcommunications.com
Ken McCurdy 

203/425-8777, ext. 108
KenM@TAMcomunications.com

ADVIRTISING COORDINATOR
Nicole Hart
203/425-8777, ext. 108
NicoleH@AmericanIronMag.com 

PRESIDENT/PUBLISHER 
Buzz Kanter B

SENIOR VICE PRESIDENT/ 
Gail 

ASSOCIATE PUBLISHER
chief operating officer 
Terry O’Brien

CONTROLLER 
Charlene Grenier
Creative Director Charles W. Queener
Senior staff Accountant  
Claudia Garavito

ACCOUNTER 
Kethy Greco 

ADMINISTRATIVE ASSISTANT  
Rosemary Cafarelli

Issue # 332 .American Iron Magagazine . 11

Harley-Davidson’s new global marketing campaign titled  
‘Live Your Legend,’ is designed to inspire generations to 
learn to ride and demonstrate how a new Harley-Davidson 
motorcycle can enable riders to create deeper bonds and 
share richer experiences.

HARLEY CAMPAIGN ENCOURAGES RIDERS TO ‘LIVE YOURLEGEND’

Love is literally in the air on this 
private helicopter flight over  
Toronto. Plan this romantic, 7-min-
ute Jewel flight for two over the 
largest city in Canada with  
an exclusive sightseeing tour of  
Toronto’s downtown skyline, includ-
ing the iconic CN Tower and the 
beautiful waterfront. Two framed 
photographs are included. Upgrade 
to the 14-minute Interlude flight 
that also includes wine and choco-

lates, dessert wine glasses, a sou-
venir teddy bear and two souvenir 
helicopter toys. It’s a great idea for 
a honeymoon, marriage proposal or 
any special occasion.

Read more about Private Tour: 
Romantic Toronto Helicopter Ride - 
Toronto | Viator at: http://www.viator.
com/tours/Toronto/Private-Tour-Ro-
mantic-Toronto- Helicopter.

HELICOPTER
ROMANTIC PRIVATE TOUR 

RIDE 
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Sportster
Forty-Eight

Some welcomed changes and improvements 
            for good ol’ Forty-Eight

2016 H-D

Two things you should know about the 48 
and all other Sportsters in Harley-Davidson’s 
2016 lineup. First, Harley harbors no plans 
to relinquish rights to the XL model now or 
anytime soon. Despite focusing much of its 

energy and resources during the past three years  on 
Project RUSHMORE technology for Touring models, 
there’s still a need for the smaller, sportier XL bikes in 
dealer showrooms. Secondly – and as proof that Harley is 
serious about its XL models – the 2016 Sportsters sport 
some much welcomed updates. And so, to paraphrase 
Mark Twain: the reports of the Sportster’s death are 
greatly exaggerated.
     In fact, just the opposite holds true for the XL lineup, 
and to re-energize interest in this year’s models Harley 
engineers put new spring into the Sportster’s step. 
Literally, new spring, because this year’s Sportsters check 
in with new suspension front and rear, creating what 
amounts to a gentler, friendlier motorcycle to ride. Oh, 
all of the Sportsters still retain the rough, raw-bone edge 
that’s earmarked the model since its inception in 1957, but 
the fact remains that improved suspension has smoothed 
out the ride for 2016.
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NEW BIKE REVIEW . by Dain Gingerelli
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The Midwest’s largest 
custom bike and car 
show will kick off the 

new riding season April 
2-3 at the t. aul iver-
Centre. The 29th annual 
Dennis Kirk’s Donnie Smith 
Bike & Car Show will offer 
over 200,000 square feet 
jam packed with some of 
the country’s best custom 
motorcycles, cars, trucks, 
and, free entertainment 
and a swap meet billed as 
the largest parts extrava-
ganza on the planet. Gear-
heads, enthusiasts, and 
their families and friends 
can enjoy abundant 
eye-candy from 35 classes 
of motorcycles, including 
baggers, choppers, retro 
bobbers and cruisers and 
22 classes of vintage and 
antique cars, hot rods and 
rat rods.

“There truly is something 
to see and do for everyone,” 
said Donnie Smith, famed 
customizer and show name-
sake. ”People travel from all 
over the country to enjoy 
the weekend, checking out 
award-winning cars and 

bikes, talking to famous 
builders, shopping and hav-
ing a great time. St. Paul is a 
great community, and with 
all of its hotels, restaurants 
and bars, it’s the perfect set-
ting for this show.” 

Families and friends are en-
couraged to come together to 
share their passions for bikes 
and cars, discover the latest 
products and services and 
enjoy free live entertainment. 
The Lamont Cranston Blues 
Band takes the stage in the 
exhibit hall on Saturday,  
April 2, doors open 9 a.m. to 
7 p.m. Sunday, April 3 doors 
open 9 a.m. until 5 p.m. 
Awards ceremonies for all 
classes will take place on  
Sunday, April 3 at 4 p.m. 

Tickets can be purchased 
online at www.ticketmaster.
com, by calling 800-745-3000 
or in person at the River  
 Centre box office at 175 West 
Kellogg Boulevard, Saint 
Paul, MN. Children under 
the age of 12 get in free. 
Additional information can 
be found at www.DonnieSmith-
BikeShow.com.

29th Annual Donnie Smith Bike and Car Show April 2-3
March 23, 2016 by Press Release

Dennis Kirk’s Donnie Smith Bike and Car 
Show is the largest custom bike and car show 
in the Midwest. Established in 1987 by famed 
customizer Donnie Smith, the show now 
offers 35 classes of custom motorcycles,  
22 classes of cars, the largest swap meet on 
the planet and free entertainment.

— Harley-Davidson announced its newest global marketing 
campaign: ‘Live Your Legend.’ The campaign shows how a 
new Harley-Davidson motorcycle can enable riders to create 
deeper bonds and share richer experiences – allowing them 
to live their own legend.

crowd ranging from the merely curious to die-hard fans.
Last year’s show featured custom motorcycles from the 
best builders in the business: Max Hazan, Roland Sands, 
Shinya Kimura, Walt Siegl, and so on. Arranged in a 
gallery-like setting alongside original artwork, the show 
celebrates the process of design and the satisfaction of 
creation inherent in the craft. Please join us as we seek to 
expose all who wander in to the rich culture of the motor-
cycling community.

The 2016 Handbuilt Motorcycle Show sees the 
welcome addition of SuperHooligan Races by RSD. 
They’ve stamped out a dirt oval short track right across 
the street from the Handbuilt Show and some bar-
bangin’ fun will be going down Friday night. They’ve 
got four classes, Costume Run What Cha Brung, 
Air-Cooled Vintage, GNC Pro Twins, and the always 
entertaining Super Hooligans. There’s a $5000 purse 
up for grabs in the GNC Pro Twins class, and with the 
full contingency of AMA Pro Flat Track racers in town, 
it will be interesting to see who shows up.
We do know that some of the most talented 
motorcycle builders in the world will be on-hand. 

As always, admission is free. The 2016 Handbuilt 
Motorcycle Show will be held April 8 -10 at 1100 E. 5th 
St in Austin. American Iron will be live at the scene, 
so be sure to check out our Twitter, Instagram and 
Facebook accounts to check out the action.
Below is a little blurb about the show courtesy of 
Revival Cycles along with the schedule.
As the Handbuilt Motorcycle Show 2016 gains 
momentum, we are poised to outpace the success of 
our last two shows. The tremendous swell of support 
shown by the motorcycling community, both locally 
and abroad, has turned this event into a destination 
for riders, enthusiasts, and fans from all over the world.

2016 Handbuilt Motorcycle Show in Austin April 8-10
March 25, 2016 by Bryan Harley
Austin, Texas, will soon be the center of the moto universe as MotoGP rid-
ers prepare to attack the Circuit of the America’s track, the best dirt trackers 
around get ready to battle it out in the Harley-Davidson Lone Star Half-Mile, 
and the crew at Revival Cycles gears up for its third annual shindig, The 
Handbuilt Motorcycle Show. 

In three short years, the Handbuilt Motorcycle Show has established itself as 
one of the premier showcases of moto-craftsmanship and pride in workman-
ship. It heralds history while lauding ingenuity and originality. Add artwork, 
photography, music, the Wall of Death thrill show, a cocktail or two and the 
always authentic Austin vibe to the mix and you’ve got the recipe for a must-
see show.
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MY DREAM



BOOKLET  
SANTIAGO CALATRAVA 

OBJECTIVE 
To design a booklet of a preferable 
architect in order to know the process 
of printing and proofing the booklet. 

PROCESS 
Searching a preferable architect, 
preparing the layout of a booklet.

POLYTECHNIC UNIVERSITY
On 16 June 2009, it was announced that 

Calatrava would be designing the fi rst build-
ing of the new University of South Florida 

Polytechnic campus in Lakeland, Florida. This 
will be his fi rst work in the southeastern United 

States. The university is now Florida Polytech-
nic University, and has been open since August 
2014.[16] Calatrava has been responsible for the 

masterplan of the campus as well as the main 
building. The campus sits on 170 acres (69 ha) of 

land which once contained phosphorus mines, 
many of which have been fi lled with water creating 

small lakes. Some of these are being enlarged to 
create a major lake at the center of the campus. 
The main building – the Innovation, Science and 

Technology building – will be arranged over two 
fl oors of an area of 200,000 square feet. It will house 
classrooms, labs, faculty offi ces and meeting spaces 

and will be provide the Polytechnic’s primary needs 
until additional buildings are added.[17] The project 

was completed for a fi xed-price of $60m and is project-
ed to come in under budget.[17] The backdrop of the 
polytechnic building was recently used in a commercial 

for Chrysler Ram trucks.[18] This building was selected as 
Global Project of the Year by the Engineering News-Re-

cord magazine.

FLORIDA

CITY OF ARTS AND 
SCIENCES IN VALENCIA

Calatrava’s design for the Peace Bridge, a 130 metres 
(430 ft) pedestrian bridge to span the Bow River in 

downtown Calgary, Alberta, Canada, was estimated 
to cost approximately $24.5 million. The project was 

approved by city council in early January 2009 and was 
scheduled for completion in fall 2010. Public disclosure 

of Peace Bridge plans was made on 28 July 2009, and it 
was described as a sleek, elegant contribution to down-

town Calgary.

PEACE BRIDGE
Calgary

The useum of Tomorrow opened in 
ecember 201 . ith Rio due to host 

a series of major events in the next 
few years, a number of high-profi le 
construction projects were commis-
sioned. Calatrava was responsible for 
the design of the useum of Tomor-
row, part of a major development on 
the waterfront. The museum – set 

on the Pier aua, and over 1 0,000 
square feet in size – focuses on the 
issues of science and sustainability, 
and look at possibilities for the future. 
The building has a number of green’ 
features, including pools to capture 
rainwater for use in the plumbing 
system, and also pools that naturally 
fi lter water from the bay.[20]

SE  OF TO ORRO  RIO DE ANEIRO

Calatrava was born in enim met, an old municipality 
now integrated as an urban part of alencia, Spain. 

is mother’s family were of Jewish heritage, but had 
nominally converted during the Spanish Inquisition of 
the fi fteenth century. is Calatrava surname was an old 
aristocratic one from medieval times, and was once as-
sociated with an order of knights in Spain. oth sides of 
his family were involved in the agricultural export busi-
ness. embers of his father’s family suffered during the 
turmoil of the 19 0s, when a bloody civil war resulted 
in a military dictatorship, and as a young man Calatrava 
was eager to leave behind the repressive atmosphere 
that endured.

e has received a degree in architecture at the Poly-
technic University of alencia There he completed 
independent projects with fellow students, publishing 
two books on the vernacular architecture of alencia 
and Ibiza. In 197  he enrolled in the Swiss Federal Insti-
tute of Technology in rich, Switzerland, for a second 
degree in civil engineering. In 1981, after receiving his 
doctorate in civil engineering for his thesis, On the 
Foldability of Space Frames , he started his architec-
ture and engineering practice.

Early L  a
ED CATION

Calatrava has defi ned 
his style as bridging 
the division between 
structural engineer-
ing and architecture. 
In his projects, he 
claims to continue a 
tradition of Spanish 
modernist engineer-

ing that included F lix Candela, Antonio 
Gaud , and Rafael Guastavino, with a very 
personal style that derives from numerous 
studies of the human body and the natural 
world. Architecture critics, however, see his 
work as a continuation of the neofuturistic 
expressionism of Eero Saarinen

Spanish architect Santiago Calatrava 
designed the facility with its striking 
white steel ribs and glass rising out of 

the ground next to where the Twin Towers 
once stood. It combines retail shops with a 
massive commuter rail station that includes 
links to 11 subway lines. The hub is long 
overdue and over budget, with Calatrava’s 
plans fi rst announced in 2004 and an 
estimated completion in 2009 at a price of 

$2 billion.  The fi nal cost is roughly equal to 
the price tag of One orld Trade Center, the 
40-meter twisting tower that now anchors 

the site. The construction process was 
slowed by the challenges of working on a 
site surrounded by other projects, including 
One orld Trade Center, the 9 11 emorial 
and useum and three other towers that 
people will be able to access from the hub.

R D RADE CE RE
A ERICA

ew ork City reaches another milestone in the effort to 
rebuild after the eptember 11, 2001 terror attacks with 
Thursday’s opening of a $4 billion transportation hub.

C REER 

The ueen Sof a Palace of the Arts in alen-
cia, Spain in 2014. Calatrava’s early career was 

largely dedicated to bridges and railway sta-
tions, with designs that elevated the status of 

civil engineering projects to new heights. is 
ontjuic Communications Tower in arcelona, 

Spain (1991) in the heart of the 1992 Olympics 
site, as well as the Allen Lambert Galleria in To-
ronto, Canada (1992), were important works and 

turning points in his career, leading to a wide 
range of commissions. The uadracci Pavilion 

(2001) of the ilwaukee Art useum was his fi rst 
building in the United States. Calatrava’s entry 
into high-rise design began with an innovative 
4-story-high twisting tower called Turning Torso 

(200 ), located in alm , Sweden. Calatrava has 
designed a neofuturistic railway station, the orld 

Trade Center Transportation ub, at the rebuilt 
orld Trade Center in New York City. The new 

PAT  station and the associated transit and retail 
complex opened on arch rd 2016, seven years 

behind schedule, at a cost of $4 billion, twice the 
original budget.[ ] ore than $1 billion of those 
costs went to administrative costs and the deci-

sion to build around the 1 line of the New York City 
Subway.

RCHITECTURE  ESI N
Rise and Shine Architect 
Santiago Calatrava raises 
the roof at the new Florida 
Polytechnic University

The Sharq Crossing was developed 
by Santiago Calatrava to create a 
wonderful bridge designs that helps 
connect three locations  the Airport 
area, the est ay Financial istrict 
and Cultural City. The design concept 
is a unique combination of an effi -
cient civil engineering solution and a 
highly iconic design.
Watch a video:  http://88designbox.com / architecture/ 
the-sharq-crossing-by-santiago-calatrava-853.html

SH R  RI E 
a 

Calatrava’s St. Nicholas Greek Orthodox 
Church, in Liberty Park, is a redesign for 
the church destroyed by the collapse 
of Two orld Trade Center during the 
September 11 attacks. Calatrava was 
awarded the contract to rebuild the St. 
Nicholas Church in downtown New York 
City, which had been destroyed on 9 11. 
Construction is expected to begin in 
2014 and it is hoped that the St. Nicholas 
congregation will be able to celebrate 
Easter in the church in 2017. The church 
will be created from steel and concrete 
but the exterior will be clad in stone. In 
designing the church, Calatrava was said 
to be inspired by yzantine churches of 
the past, including the aghia Sophia in 
Istanbul. The interior design of the church 
is still being determined.

ST  NICHOL S CHURCH





PRODUCTION 
 

MANGWA CONDOMINIUM 
 

OBJECTIVE 

Creation of a five piece campaign for a 
condo tower in Distillery District, Toronto. An 
advertisement, an eight page brochure, sale 
folder to hold the brochure, construction 
hoarding graphics and a website, and the 
responsibility is the design of logo / word mark 
that will be predominantly typographically 
based. The brochure will be minimum eight 
pages and will be a dramatic and dynamic 
size. Featuring photocopy as well as supplied 
photography and the supplied copy.

PROCESS
To provide the copy for all the pieces and 
appropriate stock include five elements, 
which photography, designing of the logo 
word mark, advertisement, brochure and 
includes the website.
The challenge of this project was thinking 
of the start up of theme, but down the road 
every thing flowed after sketching the lay out, 
and the result was great. 
 
        PROGRAMS (SOFTWARE) USED

Adobe InDesign
Adobe Muse
Adobe Edge animate 

TIME TO COMPLETION

Ideation

10 hours



A unique destination unlike any other in North 
America, The Distillery District is an enchanting 
village of brick-lined streets, inviting courtyards 
and Victorian architecture. This vibrantly restored 
13-acre historic site has become one of Ontario’s 
hottest tourist attractions. An area completely 
closed to traffic and home to live theatres, 
galleries, fashion, design and jewellery boutiques, 

unique cafés, and award-winning restaurants. 
Though a part of the bustling downtown core, 
The Distillery District is an oasis of character 
and personality, a step back in time, a quaint 
and charming neighbourhood with a distinctly 
European flair. It is a magical place to live, work 
and experience everything that life has to offer.

CONDOMINIUMS
LOFTS AT THE DISTILLERY

Though a part of the bustling downtown core, The 
Distillery District is an oasis of character and personality, a

step back in time, a quaint and charming neighbourhood 
with a distinctly European flair. It is a magical place to

live, work and experience everything that life has to offer.
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The Distillery District has influenced the nation s growth and prosperity for nearly 
two centuries. From a small windmill in the wilderness, it grew into the legendary 

ooderham and orts Distillery, the largest in the world, producing some of the finest 
whiskey and clear spirits. Even after the business changed hands, the area retained its 
charming historic am ience and today it s one of the most popular film locations in 
the country. ovie icons like Richard ere, Renee ellweger and Russell rowe have 
starred in big budget productions shot against the backdrop of the largest and best 
preserved collection of ictorian Industrialarchitecture in orth America. Like fine wine, 
The Distillery District only gets better with age.

COMES ALIVE AT 
THE DISTILLERY DISTRI T
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HISTORY

entre  ill Street
Noon - 8PM daily except 
Friday 416-589-9500
www.ariellofts.com

PRESENTATION
A splendid outdoor Swimming Pool and Hot Tub is 
the perfect setting to energize your senses. Enjoy 
alfrescodining under gorgeous sunny skies. Host 
a ar e ue party on the Rooftop Terrace Deck 
overlooking the energy of the Distillery District below. 
The co y Indoor Lounge is the perfect place to rela  
with friends. This is your life at The Gooderham – cool, 
hip, urban, sophisticated – and totally exhilarating.

Since its inception over three decades ago, Apex 
Developments has successfully become an industry leader in 
community development across the Greater Metropolotan 
Area. A hands-on commitment to innovative architecture, 
quality workmanship and customer care has earned Apex 
an unparalled reputation within this competitive industry. 
Indeed, our uncompromised vision and imaginative lend 
of contemporary and traditional designs has attracted 
many families to their distinctive communities across the 
GTA, including Toronto, Brampton, Mississauga, Etobicoke, 
Richmond Hill and A a .Founded in the early s, the 
company has since expanded from custom home construction 
to large scale home developments, to condominiums. An 
unwavering commitment to customer satisfaction and a 
firm eliefin superior craftsmanship weaves together these 
pro ects under the Ape  name. Ensuring your full confidence 
in the future of your home is our first priority. ith over one 
thousand families to date investing their trust in an Apex 
home, we renew our commitment to you.

DEVELOPMENT TEAM
THE APEX

MWM ANGWA

ww

Enjoy living in one of the city’s hottest 
locations, surrounded by great shopping, 
dining and nightlife, and just minutes to the 
lake and downtown core. Easily accessible 
via public transit, The Gooderham is just 
a short distance away from the Gardiner, 
Lakeshore and DVP. The King streetcar will 
soon stop at The Distillery’s doorstep. The 
St. Lawrence Market and the shops of Front 
Street are just a short stroll away, as are 
the eclectic home furnishing shops of King 

Street East.A few locks eyond you ll find 
the financial and entertainment districts, the 
Eaton entre and soon, The ooderham 
will be connected to the revitalized East 
Bayfront and West Don Lands with its 
rolling green parklands, walkways and 
bike trails connecting to the waterfront. 
The future Pan am Village will also add a 
remarkable vibrancy to the neighbourhood, 
bringing new public amenities, services and 
experiences.

TO E ERYTHI  YO  DESIRE
STAY CONNECTED
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While The Distillery District entices 
you with myriad lifestyle experiences, 
The Gooderham also offers a wealth 
of social and fitness amenities to 
rejuvenate body, mind and spirit. 
The state of the art Fitness entre 
boasts an array of the latest cardio and 
weights e uipment. Relieve stress in 
the therapeutic ambience of theSauna 
and Steam Rooms. Achieve mental and 
physical balance in the modern indoor 
Yoga and ilates Studio or the outdoor 

Yoga Terrace. A splendid outdoor 
Swimming Pool and Hot Tub is the 
perfect setting to energize your senses. 
Enjoy alfrescodining under gorgeous 
sunny skies. Host a barbeque party on 
the Rooftop Terrace Deck overlooking 
the energy of the Distillery District below. 
The co y Indoor Lounge is the perfect 
place to relax with friends. This is your 
life at The Gooderham – cool, hip, urban, 
sophisticated – and totally exhilarating. 

INSPIRATION FOR  
MIND ODY A D S IRIT

MWM ANGWA

MANGWA  
CONDO



MANGWA CONDOMIUM WEBSITE

MANGWA CONDO BROCHURE





INFORMATION DESIGN 
PERSONAL DATA VISUALIZATION
OBJECTIVE:
The project was all about to collect and interpret a set of my 
personal data, “14 days of my life and work habit,” to tell a 
story in an interesting and visually pleasing way, based on the 
current studies and procedures of information design. The 
audience is someone not familiar with me, and I should be 
able to communicate something about my lifestyle to them 

Solution is to decide on a topic that I can collect meaningful 
data for, and represent visually. Collect an accurate data 
set for a period of 14 days. Explore various approaches and 
solutions of how to display and interpret the data.

SOLUTION 
Solution is to decide on a topic that I collect meaningful 
data for, and represent visually. Collect an accurate data 
set for a period of 14 days. Explore various approaches and 
solutions of how to display and interpret the data.



The egg is a tiny, round, oval, or cylindrical 
object, usually with fine ribs and other 
microscopic structures. The female at-
taches the egg to leaves, stems, or other 
objects, usually on or near the intended 
caterpillar food. (Note: photograph is a 
Snowberry Clearwing egg.)

The chrysalis (or pupa) is the transfor-
mation stage within which the cater-
pillar tissues are broken down and the 
adult insect’s structures are formed. 
The chrysalis of most species is brown 
or green and blends into the back-
ground. 

The adult (or imago) is colorful but-
terfly or moth usually seen. It is the 
reproductive and mobile stage for the 
species. The adults undergo courtship, 
mating, and egg-laying. The adult but-
terfly or moth is also the stage that mi-
grates or colonizes new habitats. The 
butterfly pictured here is a Monarch, 
which is fairly large in size. 

ADULT

BUTTERFLY
PRODUCTION

LARVA
PUPA

ADULT ANATOMY
THE PART OF BUTTERFLY

THE TYPE OF BUTTERFLIES

BODY

EGG

The caterpillar (or larva) is the long, 
worm-like stage of the butterfly or 
moth. It often has an interesting pat-
tern of stripes or patches, and it may 
have spine-like hairs. It is the feeding 
and growth stage. As it grows, it sheds 
its skin four or more times so as to en-
close its rapidly growing body.

All insects change in form as they grow; this pro-
cess is called metamorphosis. There are two kinds 
of metamorphosis, incomplete (or simple) meta-
morphosis, and complete metamorphosis. An 
example of incomplete metamorphosis is found 
in grasshoppers. The young nymphs usually look 
much like small wingless adults. The wings devel-
op externally, and there is no prolonged immobile 
(pupal) stage. Butterflies and moths undergo com-
plete metamorphosis, in which there are four dis-
tinct stages: egg, larva (caterpillar), pupa, and adult.

STAGES IN 
LIFE CYCLE4
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The head also contains 
a pair of segmented 
antennae which act 
as sensors for a variety 
of purposes, including 
pheremone detection 
during mate location 
and when sensing the 
chemical properties of 
plants during feeding 
and ovipositing. The 
Monarch butterfly (Da-
naus plexippus) also 
uses time-compen-
sated sun compass 
orientation during 
migration, which is 
supported by antennal 
clocks, as discussed in 
Froy (2003). 

Eyes

The head contains 
a pair of com-
pound eyes, each 
made up of a large 
number of pho-
toreceptor units 
known as omma-
tidia. 

Proboscis

The image above 
also highlights the 
coiled proboscis, 
which is made up 
of two concave parts 
which interlock, 
very much like a zip. 
The two parts are 
interlocked when 
the adult butterfly 
first emerges from 
the pupa, forming a 
tube through which 
nectar, minerals and 
moisture can be 
sucked up. The two 
parts of the probos-
cis can be separat-
ed for cleaning. 

LIFE CYCLE
IDENTIFICATION
ANATOMY AND
MIGRATION OF 
BUTTERFLY

Tawny Owl
Caligo memnon
About This Animal
SIZE: 6 ½ inch wingspan
RANGE: Central and South America
HABITAT: Rainforest and secondary
forest
DIET: Juice from rotting fruit

Grecian Shoemaker
Catonephele numilia
About This Animal
SIZE: 3 inch wingspan
RANGE: South America to Mexico
HABITAT: Shady areas, rainforest, sea
level to 3000 ft
DIET: Juice from rotting fruit

Zebra Longwing
Heliconius charitonius
About This Animal
SIZE: 2 ¾ - 4 inch wingspan
RANGE: Peru to Southern United States
HABITAT: Warm damp tropical areas
DIET: Nectar

White Angled Sulpher
Anteo chlorinde
About This Animal
SIZE: 2 ¾ inch – 3 ½ inch wingspan
RANGE: Argentina to South Texas
HABITAT: Open sunny areas
DIET: Nectar

Monarch
Danaus plexippus
About This Animal
SIZE: 3 ½ – 4 ½ inch wingspan
RANGE: South America to SouthernCanada
HABITAT: Open fields with milkweed

Indian Leaf
Kallima paralekta
About This Animal
SIZE: 4 inch wingspan
RANGE: India to China
HABITAT: Heavily forested areas
DIET: Juice from rotting fruit

Glasswing
Greta oto
About This Animal
SIZE: 2 ¼ inch wingspan
RANGE: Panama to Mexico
HABITAT: Low lying pacific rainforest to
elevations of 4950 feet
DIET: Nectar

Doris
Heliconius doris
About This Animal
SIZE: 3 - 4 inch wingspan
RANGE: Amazon Basin to Central America
HABITAT: Forest clearings from sea level to  
   1800m
DIET: Flower pollen and nectar

Cloudless Sulpher
Phoebis sennae
About This Animal
SIZE: 2 ¼ inch -3 1/8 inch wingspan
RANGE: Argentina to Southern United
States, rarer farther north
HABITAT: Disturbed areas- Parks, yards,
   gardens
DIET: Nectar

Blue Morpho
Morpho peleides
About This Animal
SIZE: 5-8 inch wingspan
RANGE: Columbia and Venezuela to Mexico
HABITAT: Tropical forest
DIET: Juice from rotting fruit

“Butterflies are the beautiful insects that every one wants to 
have fun with, and they are pretty inspirational when it comes to 
getting inked, which is one of the top designs chosen by women 
to get tattoed on themselves. Now we’re not saying that getting 
a butterfly tattooed on you us unmanly (well it kind of is) but it 
does go without saying that butterflies are one of the top designs 
chosen by women to get tattooed on themselves. Why is this? 
Well obviously they’re beautiful, but everyone knows that.

The butterfly also represents love, peace, flight and most of all 
transformation. Let’s remember that the butterfly starts out as a 
caterpillar and through time evolves in to the beautiful butter-
fly which we all know and love. This transformation is symbolic 
to a lot of women that have changed or grown from their past. 
Sometimes it is as simple as the change from girl to woman or 
maybe they have overcome a dark period in their life in the past 
– whatever it is, we don’t want to dig too deep in to the meaning 
behind it all, we just want to go ahead and show you 95 of our 
favorite butterfly tattoo designs.  

Paper Kite
Idea leuconoeo
About This Animal
SIZE: 6 inch wingspan
RANGE: Southeast Asia
HABITAT: Costal Regions
DIET: Nectar

Palpi

At the front of the 
head are a pair of labi-
al palpi which serve a 
number of purposes. 
The first is to provide 
a level of protection 
to the eyes against 
debris such as dust 
and pollen grains, and 
they may also afford 
a level of protection 
to the proboscis. The 
palpi also act as tactile 
(touch) and olfactory 
(smell) sensors.

Thorax

The thorax is the but-
terfly's engine room, 
containing the muscles 
that power the wings. 
The thorax is made up 
of three segments, each 
of which has a pair of 
legs attached to it. The 
second and third seg-
ments also have a pair 
of wings attached to 
them.

Legs

A butterfly has 3 pairs 
of legs - the forelegs, 
midlegs and hindlegs. 
In some species (such 
as those in the Nymph-
alidae family), the fore-
legs are reduced and no 
longer used for walking. 
Each leg has 3 main 
sections, the femur, tibia 
and tarsus, and the tarsus 
may end with a "claw". 
The tibia may also be 
decorated with one or 
more spines.
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THE MIGRATION OF 
BUTTERFLY TO 
MEXICO

Now we’re not saying that getting a butterfly tattooed on you us unmanly 
(well it kind of is) but it does go without saying that butterflies are one of 
the top designs chosen by women to get tattooed on themselves. Why is 
this? Well obviously they’re beautiful, but everyone knows that.

The butterfly also represents love, peace, flight and most of all transfor-
mation. Let’s remember that the butterfly starts out as a caterpillar and 
through time evolves in to the beautiful butterfly which we all know and 
love. This transformation is symbolic to a lot of women that have changed 
or grown from their past. Sometimes it is as simple as the change from 
girl to woman or maybe they have overcome a dark period in their life in 
the past – whatever it is, we don’t want to dig too deep in to the meaning 
behind it all, we just want to go ahead and show you 95 of our favorite 
butterfly tattoo designs.

The egg is a tiny, round, oval, or cylindrical 
object, usually with fine ribs and other 
microscopic structures. The female at-
taches the egg to leaves, stems, or other 
objects, usually on or near the intended 
caterpillar food. (Note: photograph is a 
Snowberry Clearwing egg.)

The chrysalis (or pupa) is the transfor-
mation stage within which the cater-
pillar tissues are broken down and the 
adult insect’s structures are formed. 
The chrysalis of most species is brown 
or green and blends into the back-
ground. 

The adult (or imago) is colorful but-
terfly or moth usually seen. It is the 
reproductive and mobile stage for the 
species. The adults undergo courtship, 
mating, and egg-laying. The adult but-
terfly or moth is also the stage that mi-
grates or colonizes new habitats. The 
butterfly pictured here is a Monarch, 
which is fairly large in size. 
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The caterpillar (or larva) is the long, 
worm-like stage of the butterfly or 
moth. It often has an interesting pat-
tern of stripes or patches, and it may 
have spine-like hairs. It is the feeding 
and growth stage. As it grows, it sheds 
its skin four or more times so as to en-
close its rapidly growing body.

All insects change in form as they grow; this pro-
cess is called metamorphosis. There are two kinds 
of metamorphosis, incomplete (or simple) meta-
morphosis, and complete metamorphosis. An 
example of incomplete metamorphosis is found 
in grasshoppers. The young nymphs usually look 
much like small wingless adults. The wings devel-
op externally, and there is no prolonged immobile 
(pupal) stage. Butterflies and moths undergo com-
plete metamorphosis, in which there are four dis-
tinct stages: egg, larva (caterpillar), pupa, and adult.
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The head also contains 
a pair of segmented 
antennae which act 
as sensors for a variety 
of purposes, including 
pheremone detection 
during mate location 
and when sensing the 
chemical properties of 
plants during feeding 
and ovipositing. The 
Monarch butterfly (Da-
naus plexippus) also 
uses time-compen-
sated sun compass 
orientation during 
migration, which is 
supported by antennal 
clocks, as discussed in 
Froy (2003). 

Eyes

The head contains 
a pair of com-
pound eyes, each 
made up of a large 
number of pho-
toreceptor units 
known as omma-
tidia. 

Proboscis

The image above 
also highlights the 
coiled proboscis, 
which is made up 
of two concave parts 
which interlock, 
very much like a zip. 
The two parts are 
interlocked when 
the adult butterfly 
first emerges from 
the pupa, forming a 
tube through which 
nectar, minerals and 
moisture can be 
sucked up. The two 
parts of the probos-
cis can be separat-
ed for cleaning. 
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Tawny Owl
Caligo memnon
About This Animal
SIZE: 6 ½ inch wingspan
RANGE: Central and South America
HABITAT: Rainforest and secondary
forest
DIET: Juice from rotting fruit

Grecian Shoemaker
Catonephele numilia
About This Animal
SIZE: 3 inch wingspan
RANGE: South America to Mexico
HABITAT: Shady areas, rainforest, sea
level to 3000 ft
DIET: Juice from rotting fruit

Zebra Longwing
Heliconius charitonius
About This Animal
SIZE: 2 ¾ - 4 inch wingspan
RANGE: Peru to Southern United States
HABITAT: Warm damp tropical areas
DIET: Nectar

White Angled Sulpher
Anteo chlorinde
About This Animal
SIZE: 2 ¾ inch – 3 ½ inch wingspan
RANGE: Argentina to South Texas
HABITAT: Open sunny areas
DIET: Nectar

Monarch
Danaus plexippus
About This Animal
SIZE: 3 ½ – 4 ½ inch wingspan
RANGE: South America to SouthernCanada
HABITAT: Open fields with milkweed

Indian Leaf
Kallima paralekta
About This Animal
SIZE: 4 inch wingspan
RANGE: India to China
HABITAT: Heavily forested areas
DIET: Juice from rotting fruit

Glasswing
Greta oto
About This Animal
SIZE: 2 ¼ inch wingspan
RANGE: Panama to Mexico
HABITAT: Low lying pacific rainforest to
elevations of 4950 feet
DIET: Nectar

Doris
Heliconius doris
About This Animal
SIZE: 3 - 4 inch wingspan
RANGE: Amazon Basin to Central America
HABITAT: Forest clearings from sea level to 

  1800m
DIET: Flower pollen and nectar

Cloudless Sulpher
Phoebis sennae
About This Animal
SIZE: 2 ¼ inch -3 1/8 inch wingspan
RANGE: Argentina to Southern United
States, rarer farther north
HABITAT: Disturbed areas- Parks, yards,

  gardens
DIET: Nectar

Blue Morpho
Morpho peleides
About This Animal
SIZE: 5-8 inch wingspan
RANGE: Columbia and Venezuela to Mexico
HABITAT: Tropical forest
DIET: Juice from rotting fruit

“Butterflies are the beautiful insects that every one wants to 
have fun with, and they are pretty inspirational when it comes to 
getting inked, which is one of the top designs chosen by women 
to get tattoed on themselves. Now we’re not saying that getting 
a butterfly tattooed on you us unmanly (well it kind of is) but it 
does go without saying that butterflies are one of the top designs 
chosen by women to get tattooed on themselves. Why is this? 
Well obviously they’re beautiful, but everyone knows that.

The butterfly also represents love, peace, flight and most of all 
transformation. Let’s remember that the butterfly starts out as a 
caterpillar and through time evolves in to the beautiful butter-
fly which we all know and love. This transformation is symbolic 
to a lot of women that have changed or grown from their past. 
Sometimes it is as simple as the change from girl to woman or 
maybe they have overcome a dark period in their life in the past 
– whatever it is, we don’t want to dig too deep in to the meaning 
behind it all, we just want to go ahead and show you 95 of our 
favorite butterfly tattoo designs.  

Paper Kite
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About This Animal
SIZE: 6 inch wingspan
RANGE: Southeast Asia
HABITAT: Costal Regions
DIET: Nectar

Palpi

At the front of the 
head are a pair of labi-
al palpi which serve a 
number of purposes. 
The first is to provide 
a level of protection 
to the eyes against 
debris such as dust 
and pollen grains, and 
they may also afford 
a level of protection 
to the proboscis. The 
palpi also act as tactile 
(touch) and olfactory 
(smell) sensors.

Thorax

The thorax is the but-
terfly's engine room, 
containing the muscles 
that power the wings. 
The thorax is made up 
of three segments, each 
of which has a pair of 
legs attached to it. The 
second and third seg-
ments also have a pair 
of wings attached to 
them.

Legs

A butterfly has 3 pairs 
of legs - the forelegs, 
midlegs and hindlegs. 
In some species (such 
as those in the Nymph-
alidae family), the fore-
legs are reduced and no 
longer used for walking. 
Each leg has 3 main 
sections, the femur, tibia 
and tarsus, and the tarsus 
may end with a "claw". 
The tibia may also be 
decorated with one or 
more spines.
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THE MIGRATION OF
BUTTERFLY TO
MEXICO

Now we’re not saying that getting a butterfly tattooed on you us unmanly 
(well it kind of is) but it does go without saying that butterflies are one of 
the top designs chosen by women to get tattooed on themselves. Why is 
this? Well obviously they’re beautiful, but everyone knows that.

The butterfly also represents love, peace, flight and most of all transfor-
mation. Let’s remember that the butterfly starts out as a caterpillar and 
through time evolves in to the beautiful butterfly which we all know and 
love. This transformation is symbolic to a lot of women that have changed 
or grown from their past. Sometimes it is as simple as the change from 
girl to woman or maybe they have overcome a dark period in their life in 
the past – whatever it is, we don’t want to dig too deep in to the meaning 
behind it all, we just want to go ahead and show you 95 of our favorite 
butterfly tattoo designs.

The egg is a tiny, round, oval, or cylindrical 
object, usually with fine ribs and other 
microscopic structures. The female at-
taches the egg to leaves, stems, or other 
objects, usually on or near the intended 
caterpillar food. (Note: photograph is a 
Snowberry Clearwing egg.)

The chrysalis (or pupa) is the transfor-
mation stage within which the cater-
pillar tissues are broken down and the 
adult insect’s structures are formed. 
The chrysalis of most species is brown 
or green and blends into the back-
ground. 

The adult (or imago) is colorful but-
terfly or moth usually seen. It is the 
reproductive and mobile stage for the 
species. The adults undergo courtship, 
mating, and egg-laying. The adult but-
terfly or moth is also the stage that mi-
grates or colonizes new habitats. The 
butterfly pictured here is a Monarch, 
which is fairly large in size. 

ADULT

BUTTERFLY
PRODUCTION

LARVA
PUPA

ADULT ANATOMY
THE PART OF BUTTERFLY

THE TYPE OF BUTTERFLIES

BODY

EGG

The caterpillar (or larva) is the long, 
worm-like stage of the butterfly or 
moth. It often has an interesting pat-
tern of stripes or patches, and it may 
have spine-like hairs. It is the feeding 
and growth stage. As it grows, it sheds 
its skin four or more times so as to en-
close its rapidly growing body.

All insects change in form as they grow; this pro-
cess is called metamorphosis. There are two kinds 
of metamorphosis, incomplete (or simple) meta-
morphosis, and complete metamorphosis. An 
example of incomplete metamorphosis is found 
in grasshoppers. The young nymphs usually look 
much like small wingless adults. The wings devel-
op externally, and there is no prolonged immobile 
(pupal) stage. Butterflies and moths undergo com-
plete metamorphosis, in which there are four dis-
tinct stages: egg, larva (caterpillar), pupa, and adult.

STAGES IN 
LIFE CYCLE4
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The head also contains 
a pair of segmented 
antennae which act 
as sensors for a variety 
of purposes, including 
pheremone detection 
during mate location 
and when sensing the 
chemical properties of 
plants during feeding 
and ovipositing. The 
Monarch butterfly (Da-
naus plexippus) also 
uses time-compen-
sated sun compass 
orientation during 
migration, which is 
supported by antennal 
clocks, as discussed in 
Froy (2003). 

Eyes

The head contains 
a pair of com-
pound eyes, each 
made up of a large 
number of pho-
toreceptor units 
known as omma-
tidia. 

Proboscis

The image above 
also highlights the 
coiled proboscis, 
which is made up 
of two concave parts 
which interlock, 
very much like a zip. 
The two parts are 
interlocked when 
the adult butterfly 
first emerges from 
the pupa, forming a 
tube through which 
nectar, minerals and 
moisture can be 
sucked up. The two 
parts of the probos-
cis can be separat-
ed for cleaning. 

LIFE CYCLE
IDENTIFICATION
ANATOMY AND
MIGRATION OF 
BUTTERFLY

Tawny Owl
Caligo memnon
About This Animal
SIZE: 6 ½ inch wingspan
RANGE: Central and South America
HABITAT: Rainforest and secondary
forest
DIET: Juice from rotting fruit

Grecian Shoemaker
Catonephele numilia
About This Animal
SIZE: 3 inch wingspan
RANGE: South America to Mexico
HABITAT: Shady areas, rainforest, sea
level to 3000 ft
DIET: Juice from rotting fruit

Zebra Longwing
Heliconius charitonius
About This Animal
SIZE: 2 ¾ - 4 inch wingspan
RANGE: Peru to Southern United States
HABITAT: Warm damp tropical areas
DIET: Nectar

White Angled Sulpher
Anteo chlorinde
About This Animal
SIZE: 2 ¾ inch – 3 ½ inch wingspan
RANGE: Argentina to South Texas
HABITAT: Open sunny areas
DIET: Nectar

Monarch
Danaus plexippus
About This Animal
SIZE: 3 ½ – 4 ½ inch wingspan
RANGE: South America to SouthernCanada
HABITAT: Open fields with milkweed

Indian Leaf
Kallima paralekta
About This Animal
SIZE: 4 inch wingspan
RANGE: India to China
HABITAT: Heavily forested areas
DIET: Juice from rotting fruit

Glasswing
Greta oto
About This Animal
SIZE: 2 ¼ inch wingspan
RANGE: Panama to Mexico
HABITAT: Low lying pacific rainforest to
elevations of 4950 feet
DIET: Nectar

Doris
Heliconius doris
About This Animal
SIZE: 3 - 4 inch wingspan
RANGE: Amazon Basin to Central America
HABITAT: Forest clearings from sea level to 

  1800m
DIET: Flower pollen and nectar

Cloudless Sulpher
Phoebis sennae
About This Animal
SIZE: 2 ¼ inch -3 1/8 inch wingspan
RANGE: Argentina to Southern United
States, rarer farther north
HABITAT: Disturbed areas- Parks, yards,

  gardens
DIET: Nectar

Blue Morpho
Morpho peleides
About This Animal
SIZE: 5-8 inch wingspan
RANGE: Columbia and Venezuela to Mexico
HABITAT: Tropical forest
DIET: Juice from rotting fruit

“Butterflies are the beautiful insects that every one wants to 
have fun with, and they are pretty inspirational when it comes to 
getting inked, which is one of the top designs chosen by women 
to get tattoed on themselves. Now we’re not saying that getting 
a butterfly tattooed on you us unmanly (well it kind of is) but it 
does go without saying that butterflies are one of the top designs 
chosen by women to get tattooed on themselves. Why is this? 
Well obviously they’re beautiful, but everyone knows that.

The butterfly also represents love, peace, flight and most of all 
transformation. Let’s remember that the butterfly starts out as a 
caterpillar and through time evolves in to the beautiful butter-
fly which we all know and love. This transformation is symbolic 
to a lot of women that have changed or grown from their past. 
Sometimes it is as simple as the change from girl to woman or 
maybe they have overcome a dark period in their life in the past 
– whatever it is, we don’t want to dig too deep in to the meaning 
behind it all, we just want to go ahead and show you 95 of our 
favorite butterfly tattoo designs.  

Paper Kite
Idea leuconoeo
About This Animal
SIZE: 6 inch wingspan
RANGE: Southeast Asia
HABITAT: Costal Regions
DIET: Nectar

Palpi

At the front of the 
head are a pair of labi-
al palpi which serve a 
number of purposes. 
The first is to provide 
a level of protection 
to the eyes against 
debris such as dust 
and pollen grains, and 
they may also afford 
a level of protection 
to the proboscis. The 
palpi also act as tactile 
(touch) and olfactory 
(smell) sensors.

Thorax

The thorax is the but-
terfly's engine room, 
containing the muscles 
that power the wings. 
The thorax is made up 
of three segments, each 
of which has a pair of 
legs attached to it. The 
second and third seg-
ments also have a pair 
of wings attached to 
them.

Legs

A butterfly has 3 pairs 
of legs - the forelegs, 
midlegs and hindlegs. 
In some species (such 
as those in the Nymph-
alidae family), the fore-
legs are reduced and no 
longer used for walking. 
Each leg has 3 main 
sections, the femur, tibia 
and tarsus, and the tarsus 
may end with a "claw". 
The tibia may also be 
decorated with one or 
more spines.
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(well it kind of is) but it does go without saying that butterflies are one of 
the top designs chosen by women to get tattooed on themselves. Why is 
this? Well obviously they’re beautiful, but everyone knows that.

The butterfly also represents love, peace, flight and most of all transfor-
mation. Let’s remember that the butterfly starts out as a caterpillar and 
through time evolves in to the beautiful butterfly which we all know and 
love. This transformation is symbolic to a lot of women that have changed 
or grown from their past. Sometimes it is as simple as the change from 
girl to woman or maybe they have overcome a dark period in their life in 
the past – whatever it is, we don’t want to dig too deep in to the meaning 
behind it all, we just want to go ahead and show you 95 of our favorite 
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The egg is a tiny, round, oval, or cylindrical 
object, usually with fine ribs and other 
microscopic structures. The female at-
taches the egg to leaves, stems, or other 
objects, usually on or near the intended 
caterpillar food. (Note: photograph is a 
Snowberry Clearwing egg.)

The chrysalis (or pupa) is the transfor-
mation stage within which the cater-
pillar tissues are broken down and the 
adult insect’s structures are formed. 
The chrysalis of most species is brown 
or green and blends into the back-
ground. 

The adult (or imago) is colorful but-
terfly or moth usually seen. It is the 
reproductive and mobile stage for the 
species. The adults undergo courtship, 
mating, and egg-laying. The adult but-
terfly or moth is also the stage that mi-
grates or colonizes new habitats. The 
butterfly pictured here is a Monarch, 
which is fairly large in size. 
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The caterpillar (or larva) is the long, 
worm-like stage of the butterfly or 
moth. It often has an interesting pat-
tern of stripes or patches, and it may 
have spine-like hairs. It is the feeding 
and growth stage. As it grows, it sheds 
its skin four or more times so as to en-
close its rapidly growing body.

All insects change in form as they grow; this pro-
cess is called metamorphosis. There are two kinds 
of metamorphosis, incomplete (or simple) meta-
morphosis, and complete metamorphosis. An 
example of incomplete metamorphosis is found 
in grasshoppers. The young nymphs usually look 
much like small wingless adults. The wings devel-
op externally, and there is no prolonged immobile 
(pupal) stage. Butterflies and moths undergo com-
plete metamorphosis, in which there are four dis-
tinct stages: egg, larva (caterpillar), pupa, and adult.
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The head also contains 
a pair of segmented 
antennae which act 
as sensors for a variety 
of purposes, including 
pheremone detection 
during mate location 
and when sensing the 
chemical properties of 
plants during feeding 
and ovipositing. The 
Monarch butterfly (Da-
naus plexippus) also 
uses time-compen-
sated sun compass 
orientation during 
migration, which is 
supported by antennal 
clocks, as discussed in 
Froy (2003). 

Eyes

The head contains 
a pair of com-
pound eyes, each 
made up of a large 
number of pho-
toreceptor units 
known as omma-
tidia. 

Proboscis

The image above 
also highlights the 
coiled proboscis, 
which is made up 
of two concave parts 
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very much like a zip. 
The two parts are 
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first emerges from 
the pupa, forming a 
tube through which 
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sucked up. The two 
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cis can be separat-
ed for cleaning. 
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Cloudless Sulpher
Phoebis sennae
About This Animal
SIZE: 2 ¼ inch -3 1/8 inch wingspan
RANGE: Argentina to Southern United
States, rarer farther north
HABITAT: Disturbed areas- Parks, yards,
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DIET: Nectar

Blue Morpho
Morpho peleides
About This Animal
SIZE: 5-8 inch wingspan
RANGE: Columbia and Venezuela to Mexico
HABITAT: Tropical forest
DIET: Juice from rotting fruit

“Butterflies are the beautiful insects that every one wants to 
have fun with, and they are pretty inspirational when it comes to 
getting inked, which is one of the top designs chosen by women 
to get tattoed on themselves. Now we’re not saying that getting 
a butterfly tattooed on you us unmanly (well it kind of is) but it 
does go without saying that butterflies are one of the top designs 
chosen by women to get tattooed on themselves. Why is this? 
Well obviously they’re beautiful, but everyone knows that.

The butterfly also represents love, peace, flight and most of all 
transformation. Let’s remember that the butterfly starts out as a 
caterpillar and through time evolves in to the beautiful butter-
fly which we all know and love. This transformation is symbolic 
to a lot of women that have changed or grown from their past. 
Sometimes it is as simple as the change from girl to woman or 
maybe they have overcome a dark period in their life in the past 
– whatever it is, we don’t want to dig too deep in to the meaning 
behind it all, we just want to go ahead and show you 95 of our 
favorite butterfly tattoo designs.  

Paper Kite
Idea leuconoeo
About This Animal
SIZE: 6 inch wingspan
RANGE: Southeast Asia
HABITAT: Costal Regions
DIET: Nectar

Palpi

At the front of the 
head are a pair of labi-
al palpi which serve a 
number of purposes. 
The first is to provide 
a level of protection 
to the eyes against 
debris such as dust 
and pollen grains, and 
they may also afford 
a level of protection 
to the proboscis. The 
palpi also act as tactile 
(touch) and olfactory 
(smell) sensors.

Thorax

The thorax is the but-
terfly's engine room, 
containing the muscles 
that power the wings. 
The thorax is made up 
of three segments, each 
of which has a pair of 
legs attached to it. The 
second and third seg-
ments also have a pair 
of wings attached to 
them.

Legs

A butterfly has 3 pairs 
of legs - the forelegs, 
midlegs and hindlegs. 
In some species (such 
as those in the Nymph-
alidae family), the fore-
legs are reduced and no 
longer used for walking. 
Each leg has 3 main 
sections, the femur, tibia 
and tarsus, and the tarsus 
may end with a "claw". 
The tibia may also be 
decorated with one or 
more spines.
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BUTTERFLY TO 
MEXICO

Now we’re not saying that getting a butterfly tattooed on you us unmanly 
(well it kind of is) but it does go without saying that butterflies are one of 
the top designs chosen by women to get tattooed on themselves. Why is 
this? Well obviously they’re beautiful, but everyone knows that.

The butterfly also represents love, peace, flight and most of all transfor-
mation. Let’s remember that the butterfly starts out as a caterpillar and 
through time evolves in to the beautiful butterfly which we all know and 
love. This transformation is symbolic to a lot of women that have changed 
or grown from their past. Sometimes it is as simple as the change from 
girl to woman or maybe they have overcome a dark period in their life in 
the past – whatever it is, we don’t want to dig too deep in to the meaning 
behind it all, we just want to go ahead and show you 95 of our favorite 
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EDITORIAL 
INFOGRAPHIC

LIFE CYCLE  
OF BUTTLEFLY
OBJECTIVE
To create a visually appealing study 
of Butterfly production. 
The goal was to study the life 
cycle, anatomy, and migration of 
Canadian butterfly to Mexico, and 
to differentiate the eleven types of 
butterflies existing in North America

PROCESS
Searching and collecting the information 
of butterfly. Creation and sketch of the 
layout, and creation of eye-catching 
colours that will go hand in hand with 
editorial information. 
The challenge to this project was the 
balance of imagery, colours and text. In 
other words, to chose the theme that will 
coordinate with the story of the butterfly.



BOOK COVER 
THE STORY OF AN HOUR 

OVERVIEW 
The Story of an Hour, is a short story written by Kate 
Chopin on April 19, 1894. It was originally published 
in Vogue on December 6, 1894, as “The Dream of 
an Hour”. Later it was reprinted in St. Louis Life on 
January 5, 1895, as “The Story of an Hour”. 

To create an image based composition using one or 
more images with the intent of creating a successful 
photographic composition / Photoshop for a book 
cover redesign.

OBJECTIVE: 
To demonstrate problem solving skill, in selecting 
and merging the images into an successful compo-
sition that reflects the mood, energy and message 
behind the them of the book that includes the title 
and author of the book. Technical proficiency dis-
plays an understanding of Photoshop tools / effects 
to assemble the type and photographic elements 
into a comprehensive and engaging composition. 

PROCESS 
The cover uses different photographs and graphic effects to 
fascinate the reader. Typeface was used to set a clean and 
precise lack. Blending mode was successfully technics to 
demonstrate problem solving skills. 

THE CHALLENGE 
To come up with mixed cover image was the big challenge to wind up with 

a fascinating front cover so that the cover reflects the mood of the story. 
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SIGNAGE 

OBJECTIVE
To compare, contrast, and analyse public 
signage from various parts of the city or 
around your home Evaluate and redesign one 
to comply with information-design principles. 
Does not necessarily have to be parking 
signage; just any signage that is confusing.

PROCESS
Photo-ethnography of actual existing signage.
Recreate signage structure using a grid. Explore 
use of symbols / text / timelines, etc.to produce 
a variety of solutions Black &white layout using 
design principles. Use typography to create 
emphasis. Use colour to connote divisions

INFORMATION DESIGN



BROCHURE 
SEARCH AND RESCUE 
 
OVERVIEW 
Every year York Region receives about 1200 missing 
person calls. Often, missing persons are elderly 
people with dementia or children with autism and 
they are disoriented and frightened. Our job is to 
search for migically and tirelessly in order to bring 
them home to their loved ones. 
We currently have a team of 306 Search and 
Rescue personnel consisting of managers, team 
leaders and ground searchers. 
 
OBJECTIVE: 
“HELP BRING THEM HOME”  
To be a part of the first Search and Rescue (SAR) 
Volunteer team aligned with their special force, York 
Region wants people to join their team to rescue the 
victims and bring them home. York Regional Police 
wants to augment that force. They will be the first police 
unit in Canada to recruit and train volunteers alongside 
their officers. Their value their community and desire to 
build a better and safer one alongside their civilians.

YORK REGION  

SEARCH AND RESCUE 
Every year York Region receives about 1200 

missing person calls. Often, missing persons are 

elderly people with dementia or children with 

autism and they are disoriented and frightened. 

Our job is to search for migically and tirelessly in 

order to bring them home to their loved ones. 

We currently have a team of 306 Search and 

Rescue personnel consisting of managers, 

team leaders and ground searchers. We want 

to augment that force. We will be the first police 

unit in Canada to recruit and train volunteers 

alongside our officers. We value our community 

and desire to build a better and safer one 

alongside our civilians.

TO BUILD A BETTER COMMUNITY,  

WE NEED VOLUNTEERS LIKE YOU

YORK REGION VOLUNTEERS

YORK REGION VOLUNTEERS

VOLUNTEER 
Be a part of the first Search and Rescue 
Volunteer team aligned with our special force. 
There are no physical requirements for our 
volunteers other than being able to walk long 
distances and take instruction. When we 
receive a call about a missing individual (“call 
out”), time is vitally important. We need as many 
trained sets of eyes on the ground as soon as 
possible. We only request that you live in or near 
York Region and are able to respond to a “call 
out” within 1 hour. Training and equipment will be 

provided for you at no cost. 

TRAINING 

You will be provided with all the same training as all of 
our full-time SAR officers. Over the course of  about 40 
hours or 4 weekends you will be trained in skills such 
as first aid, CPR, navigation, belaying, human tracking 
and crime scene preservation. You will become 
familiar with all of our equipment such as night visions 
goggles, thermal imaging, metal detection, and a good 
ol’ fashioned compass. Most importantly, you will 
understand lost person behaviors and where to look in 
the critical first hours of a disappearance.

YOUR TEAM 
Join a team of driven and compassionate individuals 
who would like to make a difference in their community. 
Volunteer Search and Rescue is committed to diversity 
and inclusivity, we provide you with the support and 
mentorship you need to reach your potential in search 
and rescue, and we appreciate everyone.

CONTACT 

York Regional Police 
47 Don Hillock Dr 
Aurora, ON L4G 0S7 
Toll Free: 1-866-876-5423 
E-mail: info@yrp.ca 
Emergency? Call 9-1-1 
Chris Whitworth 
1459@yrp.ca

YORK REGION VOLUNTEERS





G-WAY BAND

DESCRIPTION
The music group is G-way band, 
which is a Christian group based in 
east Africa that serves Almighty God. 

OBJECTIVE: 
Music group that I currently enjoy, 
Goal is to design the different layouts 
(double page spread, CD Package, 
T-shirts, develop a concept and
design an app), and the design of this
project will reflect the music group
brand. On top of that, the objective
is to make the app sticky, to make
people stay and not jumping away
to Facebook/ Twitter/ sound cloud/
YouTube/ iTunes etc. so social media
should be limited user will “app.”

THE PROCESS:
To create a logotype for the Music group 
that will be designedon typography 
and graphics. Landing screen with new 
logotype,content (navigation), video 
screen, music player screen, biography 
brochure or screen. Photoshop is the main 
software used along the whole process.

MUSIC APP.



G-WAY GROUP

IDENTITY
G-WAY BAND 
 
DESCRIPTION
The music group is G-way band, 
which is a Christian group based in 
east Africa that serves The Lord.  

OBJECTIVE: 
The goal is to create the brand 
identity of G-Way Band to 
differentiate from other existing 
bands in East Africa. 

THE PROCESS:
To create a logotype for the Music group 
that will be designed on typography 
and graphics. Landing screen with new 
logotype, content (navigation), video 
screen, music player screen, biography 
brochure or screen. Photoshop is main 
software used along the all process.
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GOLDEN BROWN
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ICING
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TURBINADO
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IMC: REDPATH SURE 
OBJECTIVE 
Redesign the existing product by determining
the hierarchy of the cracker package using its
components, which are products listed hereafter:
Product descriptor, violator, brand name, subbrand
name, romance copy, co-brand product,
graphic device, net weight. The choice of the
product was Red path sure to be redesigned

  



OMO
BLUE

BLUE

BLUE

with Exclusive WM7

BLUE

OMO
with Exlusive WM7BLUE

OMO
with Exlusive WM7

BLUE

OMO
with Exlusive WM7

adds Extra Brightness

works on all

to all your wash!

to all your wash!

OMO

OMO

OMO

Works on cottons, linens, rayon, white nylon, Tricel, and 
mixtures like Terylene / cotton etc. - ALL your wash!

Specially designed for washing machine!

Blue Magic for white and coloured! Today, cleanness and 
whiteness are no longer enough. Blue Omo puts ordinary clea-
ness and whiteness in the shade. See the difference when your 
Omo-bright wash goes on the line Blue Om. Blue Omo lifts out 
of clther. It’s blue Magic! 

New, Clean fragrance! This new, soft, fine, blue detergent 
powder has a clean, delicate fragrance of its own. Clothes 
washed in Blue Omo smell cleaner and fresher, your whole 
wash is fragment-fresh! OMO Auto with Comfort Freshness 
gives you a fast, effective and enjoyable laundry experience

ONLY OMO CONTAINS EXCLUSIVE WM7

IT’S NEW! IT’S BLUE.
BLUE OMO

Adds Brightness to  
cleanness and whiteness

New magic in dishwashing, 
too! See Blue Omo go to 
work on dishes, glasses, 
and cutlery! No wiping up 
need , yet everything dries 
with a sparkle you’ ve never 
seen before. 
OMO Comfort Freshness 
penetrates deeply into 
fabrics to remove tough 
stains fast while infusing 
the fabric with aromatic oils 
to give your clothes a new 
sensational fragrance.

NEW BLUE  
DETERENT  
POWDER

England’s biggest-seller 
because proved
Cleanness and whiteness 
are no longer enough!

Adds Brightness to clean-
ness and whiteness

New magic in dishwashing, 
too! See Blue Omo go to 
work on dishes, glasses, 
and cutlery! No wiping up 
need , yet everything dries 
with a sparkle you’ ve never 
seen before. 

works on all

to all your wash!

Works on cottons, linens, rayon, white nylon,..

Specially designed for washing machine!

 for white and coloured! Today, cleanness and whiteness 
are no longer enough. Blue Omo puts ordinary cleaness and 
whiteness in the shade. See the difference when your Omo-
bright wash goes on the line Blue Om. Blue Omo lifts out of 
clther. It’s blue Magic! 

New, Clean fragrance! This new, soft, fine, blue detergent 
powder has a clean, delicate fragrance of its own. Clothes 
washed in Blue Omo smell cleaner and fresher, your whole 
wash is fragment-fresh! OMO Auto with Comfort Freshness 
gives you a fast, effective and enjoyable laundry experience

works on all

to all your wash!

Works on cottons, linens, rayon, white nylon,.. 

Specially designed for washing machine!

 for white and coloured! Today, cleanness and 
whiteness are no longer enough. Blue Omo puts ordinary 
cleaness and whiteness in the shade. See the difference 
when your Omo-bright wash goes on the line Blue Om. Blue 
Omo lifts out of clther. It’s blue Magic! 

New, Clean fragrance! This new, soft, fine, blue detergent 
powder has a clean, delicate fragrance of its own. Clothes 
washed in Blue Omo smell cleaner and fresher, your whole 
wash is fragment-fresh! OMO Auto with Comfort Freshness 
gives you a fast, effective and enjoyable laundry experience

VINTAGE
PACKAGE DESIGN

OMO

OVERVIEW
OMO was first registered in the United
Kingdom in 1908 and launched in Kenya in
1953 making it the oldest laundry powder
brand in the country. The acronym OMO
which is a household name stands for “Old
Mother Owl”.

OBJECTIVE
For this lesson, we are stepping back in time.
The objective is to create a unique vintage
packaging design for a modern product.
Working in pairs, I chose OMO as one of my
packaging design.

PROCESS 
Begin with a series of thumbnail sketches and mind

map. To create a vintage packaging design using

OMO carton. Using the OMO package I created

a die line of the carton. Using the appropriate

typeface, vintage colors, and all the information

messages will be included: Brand identity, product

name, product description, and promotional

message. The final project will consist of a 3D

prototype.

to all you wash!

to all you wash!



The goal was to change the colours of the shirt, to fringe 
the hair and to change the background without touching 
or removing the palm leaves.

PHOTOSHOP



PHOTOSHOP 
ZODIAC 
Scorpios are known by their calm 
and cool behaviour, and by their 
mysterious appearance.
The project was to mix different 
images and blend them to come up 
with one condescended images.



WINDOW DISPLAY OF ADIDAS BRAND

The goal of this window display is just to promote the Adidas sport gears during the summer time.

WINDOW
DIPLAY

PHOTOSHOP

Addidas
The goal was to change the 
colours of the shirt, to fringe 
the hair and to change 
the background without 
touching or removing the 
palm leaves.



OVERVIEW 

The purpose of this Interaction design project is to create products that will 
enable the users to achieve their objectives in the best way possible. It will 
also involve users doing research (find out who the users are in the first place), 
creating user personas (why and under what conditions, would they use the 
product). In addition, wireframes and prototypes will effectively be designed, 
creating wireframe. They are layouts of the interaction in the product, and create 
interactive prototype that will look exactly like the actual app or website.

INTERACTIVE 

PAGE27

WINDOW DISPLAY OF ADIDAS BRAND

The goal of this window display is just to promote the Adidas sport gears during the summer time.



PROCESS
Using the concept from the Condo project  
design and produce a website, including 
the home page and at least four of the 
inside pages. You will use the provided copy 
and stock photography, as well as your own 

logo word mark and site photography.  
The website will promote the condominium 
project, as per your print campaign. Please 
include a link (lo-res pdf) to your brochure 
on one of the inside pages.

MANGWA CONDOMIUM WEBSITE

OBJECTIVE
To design and develop a website related to Condo
assignment, To apply the theories of web design we
studied, and use Dreamweaver / Muse & Photoshop
to complete the assigned tasks. This will be the online
component of my Condo Campaign.





7

SITE MAP

RESULTS

PROGRESS

ACHIEVEMENTS

Nutrition ExerciseProfile

Weight Age Gender Lifestyle

Sleep

Food Drink

achievement 
badges/ record scores

Achievements for getting 
enough sleep or notification 

for how many hours you need

Landing page 

Carbs

Protein

Fats

Minerals

Vitamins

Fibre

Water

Wine

Alcohol

Soft drinks

Tea

Coffee

Juice

Standing time Workout time Steps taken

Intensity (time)

Frequency (how ofen)

Reps in one set

Total sets

Total sets

Weekly average
 and record scores

Weekly average
 and record scores

graph showing
 optimal intensity 
vs your intensity

Sleep graph 
showing sleep cycles 

that can calculate 
sleep debt if any

Record daily hours

Did you achieve your RDA ?
Did you get the appropriate 

amount of nutrition?

Did you reach a new 
goal in exercise? 
Did you break a 

walking/ steps record. 

8

CONCEPT MAP

ImpactHabit

Nutrition Nutrition

Stress levels/ 
mental health

Calorie 
counter

Dietary 
needs

Muscle  
build up

Metabolism

Cholestorol
levels

Blood 
 pressure

Brain

Joints

Water 
intake

Carbs

Protein

Fat

Minerals

Blood  
pressure?Alcoholic?Diabetic?Smoker? Other medical 

conditions?

Standing

Workout

Age

Caffine 
 Intake

Lifestyle

Sleep Debt

Weight

Track Time

Gender

Track  
movement

Steps

Intensity
(workout time vs 

rest time)

Frequency 
(how often)

ExerciseEndurance

Strength

Balance

Brisk walk

Physical activity

Dance

Weights

Body weight

Yoga

Tai-Chi

Vitamin
intake

Sodium
intake

Sugar
intake

Other drinks 

Weight

Weight lost

Vitamin 
deficiency?

Calories

Calories lost

Blood sugar

Alertness

Muscle 
 build up

Muscle 
strength

Endurance

Energy

Digestive 
health

Fat

Fat burned

Saturated
Cholestorol

Unsaturated

Stored

Immediate

Exercise Exercise

Sleep Sleep

Mood

ProfileINTERACTIVE 
THE HEALTH APP 
 
PRODUCT DESCRIPTION
The health app is an application that 
records your personal lifestyle habits, 
sets goals you want to achieve, gives you 
information that helps create a routine for 
your ideal lifestyle. It records habits such 
as mood, nutrition, exercise and sleep and 
shows the user the impact of their habits. 
The user’s profile is filled with personal 
information that helps the app determine 
the impacts.  
 
GOALS 
To create an app to help the user live a balanced life. 

To help user create a specific health regimen. 

To help user understand why they need to make the 

changes to their lifestyle. 

To show the user their progress and their 

achievements in changing and maintaining a 

healthy lifestyle





APP MOCKUPS

16



DIGITAL MAGAZINE 

IPAD APP FOR MAGAZINE 

OBJECTIVE
Redesign the American Iron Magazine 
as a digital app for iPad users. 
 
The digital app allows the readers to 
have an interactive experience as they 
read the magazine on the tablets.

APP MOCKUPS

16



interactive layouts



iPad Magazine



OVERVIEW

The campaign will be conducted to convey the promotional activities and 
build a particular objective that will establish a brand, increase advertisement 
and rate of sales. In addition, the campaign will have different elements that 
will make it effective. These elements are integrated marketing communication 
(IMC), media channels, positioning, the communication process diagram and 
touch points, and the campaign material such as print ads, webs, email ads, 
flyers, trifold, brochures, posters and business cards.

CAMPAIGN

PAGE36



Seneca

MILLION TONS OF CLOTHING
FROM GETTING TRANSH ED EVERY YEA R. 

JOIN THE TEXTILE
STOP! 

7% 
OF CLOTHING IS NOT 
RECYCLED.

MILLION 
OF  TONS OF  TEXTILE  
ARE  THROWN  AWAY

ANTI-DUMPING GENERATION

TEXTILE ANTI-DUMPING 
GENERATION

82%
OF ALL CLOTHING ENDS 
UP IN LAND FIELD.

BE A TRASH 
CAN 

NOT A TRASH
CAN’T

Seneca
Seneca

MILLION TONS OF CLOTHING
FROM GETTING TRANSH ED EVERY YEA R. 

JOIN THE TEXTILE
STOP! 

7%
OF CLOTHING IS NOT 
RECYCLED.

MILLION
OF  TONS OF  TEXTILE  
ARE  THROWN  AWAY

ANTI-DUMPING GENERATION

TEXTILE ANTI-DUMPING 
GENERATION

82%
OF ALL CLOTHING ENDS 
UP IN LAND FIELD.

BE A TRASH 
CAN 

NOT A TRASH
CAN’T

ADS

LOGO

THE TEXTILE 
ANTI-DUMPING GENERATION

OBJECTIVE
To create a three stage advertising campaign
for the client I have been assigned. Stage 1 is
print advertising, which will be the traditional
print component. 2 and 3 will use different
marketing elements to promote the brand
that will resonate with the target market.
Textile Anti-Dumping Generation’s (T.A.G.),
main goal is to raise awareness to the
young generation to recycle and donate
their unused clothing, shoes and fabrics in
order to reduce waste going to landfill, so
as to make the world a better place to live.
Recycled materials are sorted, cleaned and
turned into industrial rags (called Wipers).

PROCESS
Primary emphasis should be on concept
development. Research the audience 
and the product, Develop various 
headlines and ad concepts. Develop 
photography or illustration.

MARKETING CAMPAIGN DESIGN



Seneca

MILLION TONS OF CLOTHING
FROM GETTING TRANSH ED EVERY YEA R. 

JOIN THE TEXTILE
STOP!

82% 
OF ALL CLOTHING ENDS 
UP IN LAND FIELD.

7% 
OF CLOTHING IS NOT 
RECYCLED.

BE A TRASH 
CAN 

NOT A TRASH
CAN’T

MILLION 

OF  TONS OF  TEXTILE  
ARE  THROWN  AWAY

ANTI-DUMPING GENERATION

TEXTILE ANTI-DUMPING 
GENERATION

SENECATEXTILE ANTI-DUMPING GENERATION Seneca

MILLION TONS OF CLOTHING
FROM GETTING TRANSH ED EVERY YEA R. 

JOIN THE TEXTILE
STOP! 

7% 
OF CLOTHING IS NOT 
RECYCLED.

OF  TONS OF  TEXTILE  
ARE  THROWN  AWAY

ANTI-DUMPING GENERATION

TEXTILE AN-
TI-DUMPING GENERA-

TION

82%
OF ALL CLOTHING ENDS 
UP IN LAND FIELD.

BE A TRASH 
CAN 

NOT A TRASH
CAN’T

TEXTILE ANTI-DUMPING 
GENERATION

TEXTILE ANTI-DUMPING GENERATION
T-A-G

Different ads to promote the Campaign at Seneca college.



5. Don’t trash our future
Fast fashion is like fast food

7. Smile
Smiles are always in Fashion

6. Keep calm and Recycle 8. Textile Anti-Dumping Generation
Reuse, Reduce and Recycle

1. Fashion Ladies
Recycling makes a difference

3. Fashion Posture
Recycle when possible

2.Time
You can’t recycle the wasted time

4. Style
“Fashion doesn’t have to cost the earth, environmentally or financially.” 
Erica

Donate something old.

Donate to a charity   
Goodwill and Salvation Army 
accept clothing donations to sell 
at low cost in community stores.

Seneca

THE TEXTILE
ANTI-DUMPING GENERATION

MOOD BOARD



THE TEXTILE ANTI-DUMPING GENERATION
MARKETING CAMPAIGN DESIGNSTAGE 3

PROMO

Seneca

THE TEXTILE ANTI-DUMPING GENERATION
MARKETING CAMPAIGN DESIGNSTAGE 3

PROMO & CAMP.

PAPER BAGS

Seneca

THE TEXTILE ANTI-DUMPING GENERATION
MARKETING CAMPAIGN DESIGNSTAGE 3

PROMO & CAMP.

PAPER BAGS

Seneca

THE TEXTILE ANTI-DUMPING GENERATION
MARKETING CAMPAIGN DESIGN

STAGE 3

DIGITAL

Seneca

TEXTILE ANTI-DUMPING GENERATION
T-A-G Different marketing elements to promote the Campaign.



BRANDING

PAGE41
OVERVIEW 
 
This project represents the brand of the company, service and product, which will 
support the brand as a whole. The visual aspects of elements representing the 
company’s identity, will be made up of different visual forms such as logos, stationary 
(Letterhead, business card, envelopes, etc.), Marketing Collateral (Flyers, brochures, 
books, website, etc.). Apparel Design (tangible clothing items will be worn by 
employees). Communication (Audio, smell, touch, etc.).

THE TEXTILE ANTI-DUMPING GENERATION
MARKETING CAMPAIGN DESIGNSTAGE 3 

PROMO & CAMP.

PAPER BAGS

Seneca



ARCHITECTURE: SANTIAGO CALATRAVA
       FINAL LOGO

   

C=70
M=70
Y=64
K=87

C=70
M=70
Y=64
K=87

TYPEFACE:
!   

Avenir

SANTIAGO 
CALATRAVA

OVERVIEW 
Santiago Calatrava Valls (born 28 July 
1951) is a Spanish architect, structural 
engineer, sculptor and painter, whose 
sculptural forms often resemble living 
organisms. 
 
THE OBJECTIVE  
Project was to select famous 
architects and choose one of 
their architectures to create the 
corporation brand identity, including 
the campaign of their events or gala.   





ARCHITECTURE: SANTIAGO CALATRAVA
EXTERIOR BANNER AND BUS ADS

SANTIAGO CALATRAVA
Bus transit and Banner



ARCHITECTURE: SANTIAGO CALATRAVA
EXTERIOR BANNER AND BUS ADS

Calatrava Billboard
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BANNER DESIGN / BILLBOARD

WILDLIFE SAFARI

Uganda
K a m p a l a

1KM2KM

+ =

SMARTPHONE APP CONCEPT

Park derection

Skip setup

Welcome to Kampala
Let’s find you a parking spot at

Munyonyo Speke Resort

Get Started

Park derection

Pick your location

Hotel

Horse

Park

Conf. hall

Park 

Jules’strolling at Munyonyo Resort park 

KAMPALA Park
What the park gives us is a place to relax, a place 
to relieve stress and, at the same time, to appreciation
nature. In the urban center, all you see is concrete.

Moises Camacho
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Just me!
1
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Kampala

Naguru

Restaurant

Health club

Reception

Victoria Ballroom

Horse

Reception

Munyonyo Park

Horse

Reception

Victoria Ballroom

Horse

Naguru

Restaurant

Health

Imperial Park

FINGER POST

WILDLIFE SAFARI

Uganda
K a m p a l a
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Kampala

Parliament Av.Nassa Rd
Nkuruma Rd Nakasero area

Nando’s Rest.

K
A

M
PA

LA

K
A

M
PA

LA

K
A

M
PA

LA

K
A

M
PA

LA

K
A

M
PA

LA

KA
M

PA
LA

WAYFINDIND 
KAMPALA CITY 
OBJECTIVE 
The main goal of the project is to
create city identity and to design the
Wayfinding of Kampala, the capital city
of Uganda. In other words, the target of
the project is to revamp the Wayfinding
of all crucial downtown parks that will
decrease the frustration, stress, late
arrivals and time spent giving or looking
for direction of all new people who visit
the city and parks.

PROCESS
Research the etymology of Kampala, which
was home to several species of antelope
where the King hunts the animals. When
the British arrived, they called it“ Hills of
the Impala”. I started with mind mapping,
and sketching the name Kampala to come
up with a logo, which symbolizes the city
to be used to all wayfinding signs include
exterior banner, billboard, park directory,
park entrance identification, city map, and
creating a smart phone app concept to
direct the users to their destination.

Kampala



RETAIL BRANDING 
GREEN MARKET 
OVERVIEW 
Green market is a retail store located
in North Vancouver, which is the best
artisans and farmers around the region. 
 
OBJECTIVE 
The goal was to rebrand the retail
store, which did not have any corporate
brand identity. As customers put more
importance on that, retailers have an
opportunity to distinguish themselves
from competitors, and brand identity is
essential for retailer success. 
 
PROCESS
Create a strategy how the retail store will
identify itself in terms of the business.
Designing the logo from scratch will
resonate the name of the Green Market
and its theme to differentiate with other
retails. I used touch point to corporate the
brand identity.





Tel. 647 748 7653
www.northshoregreenmarkets.com
Email. northvanmarkets@gmail.com

BEFORE

AFTER

EXTERIOR BANNER OUTDOOR BILLBOARD

BEAUTIFUL HANDMADE
ARTISAN GIFT SHOP

Tel. 647 748 7653
www.northshoregreenmarkets.com

GREEN MARKET

Tel. 647 748 7653
www.northshoregreenmarkets.com

BEAUTIFUL HANDMADE
ARTISAN GIFT SHOP

Tel. 647 748 7653
www.northshoregreenmarkets.com

GREEN MARKET

GREEN MARKET

Handmade Craft

Tel. 647 748 7653www.northshoregreenmarkets.com
Email. northvanmarkets@gmail.com

TRANSIT SHELTER POST

BEAUTIFUL HANDMADE
ARTISAN GIFT SHOP

Tel. 647 748 7653
www.northshoregreenmarkets.com

GREEN MARKET
BEAUTIFUL HANDMADE
ARTISAN GIFT SHOP

Tel. 647 748 7653
www.northshoregreenmarkets.com

GREEN MARKET



BRANDING 
CYDT 
OBJECTIVE 
The purpose of this project was to 
create the brand identity of  “Children 
and Youth Dance Theatre of Toronto”, 
and to design their website in order to 
differentiate from other cultural group 
based in Toronto. 

PROCESS
To research and to know what CYDT stands 
for so that I can design a meaningful brand 
to present their identity. Different logos have 
to be designed in order that a client chooses 
an interesting one.





GYROSHOP

3DLOGO

MENUE

THE CLASSIC GYRO

THE CLASSIC GYRO

G  RO SHOP
GYROS

SAUCES

SALAD

WRAPS CUSTOMIZE ITSIDES

THE CLASSIC GYRO

Honey Garlic
Spicy, Ranch
Tex Mex 
Mesquite

FRENCH FRIESTHE CLASSIC WRAP ADD EXTRA SAUCE

Chicken or Beef 
Reg...................$6.99 
Large ...............$8.99

Chicken or Beef  
Reg...................$6.99 
Large ...............$8.99

Chicken or Beef  
Reg...................$5.99 
Large ...............$7.99

Reg...................$3.99 
Large ...............$4.99

Triple.......................$3.99 

Reg...................$5.99 
Large ...............$7.99

Reg...................$5.99 
Large ...............$7.99

                     
Chicken or Beef  
Reg...................$5.99 
Large ...............$7.99

Double...................$5.99 
Triple ......................$7.99

Chicken or Beef 
Reg...................$2.99 
Large ...............$4.99

GARDEN STYLE GYRO GARDEN STYLE WRAP ONION RINGS

ADD EXTRA MEAT 

ADD EXTRA MEAT....$1.99
GREEN SALAD..........$4.99
CHICKEN OR BEEF SALAD  

...................................$5.99

VEGGIE WRAP SALAD

$1.99

THE CLASSIC GYRO

THE CLASSIC GYRO

GYROS

SAUCES

SALAD

WRAPS CUSTOMIZE ITSIDES

THE CLASSIC GYRO

Honey Garlic
Spicy, Ranch
Tex Mex 
Mesquite

FRENCH FRIESTHE CLASSIC WRAP ADD EXTRA SAUCE

Chicken or Beef 
Reg...................$6.99 
Large ...............$8.99

Chicken or Beef  
Reg...................$6.99 
Large ...............$8.99

Chicken or Beef  
Reg...................$5.99 
Large ...............$7.99

Reg...................$3.99 
Large ...............$4.99

Triple.......................$3.99 

Reg...................$5.99 
Large ...............$7.99

Reg...................$5.99 
Large ...............$7.99

                     
Chicken or Beef  
Reg...................$5.99 
Large ...............$7.99

Double...................$5.99 
Triple ......................$7.99

Chicken or Beef 
Reg...................$2.99 
Large ...............$4.99

GARDEN STYLE GYRO GARDEN STYLE WRAP ONION RINGS

ADD EXTRA MEAT 

ADD EXTRA MEAT....$1.99
GREEN SALAD..........$4.99
CHICKEN OR BEEF SALAD  

...................................$5.99

VEGGIE WRAP SALAD

$1.99

G  ROSHOP

THE CLASSIC GYRO

GYROS

SAUCES

SALAD

WRAPS CUSTOMIZE ITSIDES

THE CLASSIC GYRO

Honey Garlic, Spicy, Ranch
Tex Mex, Mesquite.

FRENCH FRIESTHE CLASSIC WRAP ADD EXTRA SAUCE

Chicken or Beef 
Reg...................$6.99 
Large ...............$8.99

Chicken or Beef  
Reg...................$6.99 
Large ...............$8.99

Chicken or Beef  
Reg...................$5.99 
Large ...............$7.99

Reg...................$3.99 
Large ...............$4.99

Triple.......................$3.99 

Reg...................$5.99 
Large ...............$7.99

Reg...................$5.99 
Large ...............$7.99

                     
Chicken or Beef  
Reg...................$5.99 
Large ...............$7.99

Double...................$5.99 
Triple ......................$7.99

Chicken or Beef 
Reg...................$2.99 
Large ...............$4.99

GARDEN STYLE GYRO GARDEN STYLE WRAP ONION RINGS

ADD EXTRA MEAT 

ADD EXTRA MEAT....$1.99
GREEN SALAD..........$4.99
CHICKEN OR BEEF SALAD  

...................................$5.99

VEGGIE WRAP SALAD

$1.99

GYROSHOP
Menue 2

BRANDING THE RESTAURENT

GYRO SHOP

OBJECTIVE
The goal was to brand a new restaurant from scratch 
include its brand identity. Logo, Menu, hat, cup, budget, 
paper bag and Uniform have to be created to meet the 
requirement of a client.  

PROCESS
Create a strategy how the restaurant will
Identity itself in terms of the business.
Designing the logo which will
resonate the name of the restaurant
and its theme to differentiate with other
restaurants within city of Toronto.





3D Modelling projects designed from scratch to finish:

1. All Terrain Armored Transport (aka ATAT) 3D
2. Radio 3D
3. Camera 3D
4. Shack 3D

3D MODELLING DESIGN



ATAT



ATAT



ATAT



ATAT



CAMERA



CAMERA



CAMERA



RADIO



RADIO



RADIO



RADIO



SHACK



SHACK



ATAT



ATAT



ATAT



ATAT



THANK YOU FOR YOUR TIME.

CONTACT

+1-226 246 9084

Toronto, Ontario

mosesjulesmuke@gmail.com
inG






